
© ICDP, 2018 

ICDP Competition and Antitrust Policy 2018 
 

1.       ICDP  
 

ICDP is an international research and strategy organisation specialising in automotive distribution, retailing and 
aftersales.  ICDP was founded in 1995 and has a dedicated team of researchers and advisors throughout Europe, 
and strong partnerships around the world.  ICDP is recognised as the leading authority in its field, with a proven 
track record of expertise in the provision of data, analysis and strategic insight to players from across the industry. 
ICDP’s European research programme is supported by organisations from across the automotive sector spanning 
sales, aftersales, parts, and service provision.  It includes car manufacturers, importers, dealer groups and 
individual dealers, aftermarket and service providers, and trade associations. ICDP also supports members and 
other clients with consulting support, evaluating how the various trends directly affect their businesses in terms of 
threats or opportunities, and developing strategic and operational plans which respond to these. As far as ICDP 
members are competitors, they are committed without reservation to fair competition.  ICDP’s purpose is to 
promote the interests of its members and to facilitate their respective aims and objectives solely through legitimate 
means and activities.  ICDP shall proceed with caution in carrying out this role and its related activities to ensure 
against any violation of antitrust laws. This policy statement (the “Policy”) encompasses the corresponding 
principles which shall govern ICDP’s role and those activities. 
 

2.       Antitrust Rules 
 

The most important antitrust statute relating to ICDP’s activities is 
Article 101 of the EC Treaty which prohibits “agreements between 
undertakings, decisions by associations of undertakings and concerted 
practices, which have as their object or effect the prevention, 
restriction or distension of competition”.  The antitrust laws of most of 
the European countries differ only in detail but prohibit as 
anticompetitive, in particular, agreements and concerted practices 
between two or more competitors that cover prices or price elements, 
allocation of customers, allocation of geographic markets, quantities in 
production and supply or capacities. Agreements between suppliers 
and customers, such as exclusive supply or purchase commitments, 
territorial limitations, agreements on resale prices and other limitation 
of sales to specified customers or classes of customers, are also 
prohibited and/or restricted in many countries by the relevant anti- 
competition rules. 
 

3.       How to Avoid Antitrust Problems 
 

3.1.    General Rule 
 

ICDP shall fully comply with these rules and shall ensure that its activities do not lead to any violations of 
applicable antitrust laws.  In support of this Policy, ICDP management shall ensure that all new programmes 
and activities of ICDP or changes in existing programmes and activities do not generate any antitrust 
violations, and if there is any doubt in this respect, any such programmes or activities that are proposed 
shall be referred to ICDP’s legal advisors for review.  This shall also apply to the content and conduct of 
ICDP’s meetings. 

 

3.2.    Restricted and/or Prohibited Activities 
 

ICDP will not support or facilitate in any way any agreements and concerted actions between competitors 
which infringe the antitrust laws such as: 
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 Price fixing (including fixing of price components, etc.) 
 Fixing of market relevant trading conditions 
 Allocation of products and/or geographic markets 
 Allocation of customers 
 Joint distribution / joint purchasing 
 (Amicable) capacity reductions 

 

3.3.    Exchange of Information 
 

The activities of ICDP may require the collection of information from its members.  This collection and 
exchange of information shall not lead to any agreement or concerted practice between competitors which 
infringes this Policy.  In particular, the disclosure of sensitive commercial information which gives sufficient 
detail to identify specific members, customers or transactions should be avoided, such as information on: 
 

 Sales prices, rebates, market relevant sales conditions 
 Sales and production 
 Capacity, capacity utilisation and production costs and 
 Investments and price relevant cost factors. 

 

The rule of thumb in case of doubt for ICDP shall be: “Any information which is regarded as a business 
secret shall not be revealed”. 

 

3.4.    Market Studies 
 

In conducting market studies, benchmarking and similar activities, ICDP shall not allow the attribution of 
specific information to a specific member company. 
 

 Sensitive information must be published in aggregated form (average prices, sales, costs, etc.) and 
 Sensitive information must always be presented in such a way that member companies and their 

competitors are not identifiable  
 

The exchange of “historic” statistical data (other than prices) > 12 months, is generally not sensitive. 
 

3.5.    Benchmarking 
 

Benchmarking between companies that do not compete does not cause competition concerns.  
Benchmarking of data that has no effect on competitors’ market behaviour is also not critical, e.g. 
benchmarking of production or administrative processes.  Where ICDP undertakes or assists in 
benchmarking exercises and competitors are taking part in such benchmarking, ICDP will adopt the principle 
that market- sensitive data shall only be benchmarked, if such data is 
 

 Aggregated and derived from at least 3 companies; or 
 Historic in nature (older than 12 months) 
 

Direct benchmarking between competitors shall be avoided if it involves commercially sensitive data and if 
identification of the individual member companies in question is facilitated. 

 

3.6.    Recommendations 
 

 Recommendations of ICDP shall not be binding on individual members.  
 Recommendations of ICDP shall not constitute or lead to agreements or concerted practices of 

competitors. ICDP shall not make any recommendations on pricing. 
 Recommendations regarding trade conditions shall not include any requirement that members have to 

report any deviating conduct to ICDP. 
 

4.       Common ICDP Responsibility 
 

As a procedural rule, ICDP shall immediately report suspected compliance issues arising from its activities to 
the ICDP Managing Director and/or its legal counsel.  It is the responsibility of the ICDP management to 
make this Policy available to the ICDP Staff and all Members at ICDP meetings. 


